
DAFTAR PUSTAKA  

Abdullah, F., & Ward, R. (2016). Developing a General Extended Technology 

Acceptance Model for E-Learning (GETAMEL) by analysing commonly used 

external factors. Computers in Human Behavior, 56, 238–256. 

https://doi.org/10.1016/J.CHB.2015.11.036 

Ahmad Fauzan, F., Ade, O., & Musnaini, M. (2021). Dampak  E-service Quality, E-

trust Dan Persepsi Resiko Terhadap Repurchase Intention Yang  Di Mediasikan 

E-satisfaction Dalam Menggunakan Aplikasi E-commerce Dimasa Pandemic 

Covid-19 Dikota Jambi, (Doctoral dissertation, Universitas Jambi). 

Barnes, S. dan Vidgen, R. 2005. Measuring Web Site Quality Improvements: A Case 

Study of the Forum on Strategic Management Knowledge Exchange. Industrial 

Management & Data Systems. 

Bekti, Bintu Humairah. 2015. Mahir Membuat Website dengan Adobe Dreamweaver 

CS6, CSS dan JQuery. Yogyakarta: ANDI 

Bricci, L., Fragata, A., & Antunes, J. (2016). The effects of trust, commitment and 

satisfaction on customer loyalty in the distribution sector. Journal of Economics, 

Business and Management, 4(2), 173–177. 

Diza, F., Moniharapon, S., & Ogi, I. W. J. (2016). Pengaruh kualitas pelayanan, 

kualitas produk dan kepercayaan terhadap kepuasan konsumen (studi pada PT 

fifgroup cabang manado). Jurnal EMBA, 4(1), 109–119. 

Engel, F, J., dkk., 2001. Consumer Behavior’.edisi 9. Harcout, Orlando 

Faihaputri, N., & Saripudin, S. (2021). Pengaruh Kepercayaan, Keamanan, Dan 

Kemudahan Penggunaan Aplikasi Terhadap Minat Beli Ulang (Studi Kasus Di 

E-Commerce Jd.id). Jurnal Ilmiah Edunomika, 05(02), 1200–1210. 

http://www.jurnal.stie-aas.ac.id/index.php/jie/article/view/2765 

Ghalandari, K. (2012). The Effect of E-Service Quality on E-Trust and E-Satisfaction 

as Key Factors Influencing Creation of E-Loyalty in E-Business Context: The 

https://doi.org/10.1016/J.CHB.2015.11.036
http://www.jurnal.stie-aas.ac.id/index.php/jie/article/view/2765


Moderating Role of Situational Factors. Journal of Basic and Applied Scientific 

Research, 2(12), 12847–12855. 

Ghozali I. dan Latan H. 2015. Partial Least Squares Konsep, Teknik dan Aplikasi 

Menggunakan Program SmartPLS 3.0. Ed. Ke-2. Badan Penerbit Universitas 

Diponegoro, Semarang 

Good News. 2020. Menelisik Tren Peningkatan Pengguna Internet di Indonesia. 

https://www.goodnewsfromindonesia.id/2020/08/26/menelisik-tren-

peningkatan-pengguna-internet-di-indonesia. diakses: 28 September 2022 

Gul, R. (2014). The relationship between reputation, customer satisfaction, trust, and 

loyalty. Journal of Public Administration and Governance, 4(3), 368–387 

Hamid, S. R., & Anwar, M. S. (2019). Structural Equation Moedeling (SEM). PT 

Inkubator Penulis Indonesia. 

Hapsawati, T. (2010). Peran Riset Pemasaran Dalam Pengambilan Keputusan 

Manajemen. In Jurnal Manajemen dan Akuntansi (Vol. 11, Issue 2, pp. 83–174). 

https://repository.ung.ac.id/karyailmiah/show/861/jurnal-manajemen-dan-

akuntansi-peran-riset-pemasaran-dalam-pengambilan-keputusan-

manajemen.html / Diakses 11 April 2021 

Hawkins, Del. I dan Lonney Coney. 2004. Consumer Behaviour: Building Marketing 

Strategy. New York: McGraw-Hill 

Indriyani, Furi, and Lydia Salvina Helling. "Analisis pengaruh kualitas website, 

kepercayaan, promosi dan harga terhadap kepuasan pelanggan 

Tokopedia." Jurnal Riset Manajemen Sekolah Tinggi Ilmu Ekonomi Widya 

Wiwaha Program Magister Manajemen 5.1 (2018): 56-68. 

Kim, D., & Benbasat, I. (2003). Trust-Related In Internet Stores: A Framework For 

Evaluation. 4(2), 49–64. 

Kim, J., & Lennon, S. J. (2013). Effects of reputation and website quality on online 

consumers’ emotion, perceived risk and purchase intention: Based on the 

stimulus-organism-response model. Journal of Research in Interactive 

Marketing, 7(1), 33–56. https://doi.org/10.1108/17505931311316734 

https://www.goodnewsfromindonesia.id/2020/08/26/menelisik-tren-peningkatan-pengguna-internet-di-indonesia
https://www.goodnewsfromindonesia.id/2020/08/26/menelisik-tren-peningkatan-pengguna-internet-di-indonesia
https://repository.ung.ac.id/karyailmiah/show/861/jurnal-manajemen-dan-akuntansi-peran-riset-pemasaran-dalam-pengambilan-keputusan-manajemen.html%20/%20Diakses%2011%20April%202021
https://repository.ung.ac.id/karyailmiah/show/861/jurnal-manajemen-dan-akuntansi-peran-riset-pemasaran-dalam-pengambilan-keputusan-manajemen.html%20/%20Diakses%2011%20April%202021
https://repository.ung.ac.id/karyailmiah/show/861/jurnal-manajemen-dan-akuntansi-peran-riset-pemasaran-dalam-pengambilan-keputusan-manajemen.html%20/%20Diakses%2011%20April%202021
https://doi.org/10.1108/17505931311316734


Kotler, Philip & Keller. (2008). Manajemen Pemasaran. Edisi Ketigabelas. Jilid 1. 

Jakarta: Erlangga 

Kotler, P., & Keller, K. L. (2020). Marketing Management 14e. Global Edition. 

England: Pearson Education Limited. 

Kurniawan, Rizky, Andriani Kusumawati, and Swasta Priambada. "Pengaruh 

Kualitas Website (Webqual 4.0) Terhadap Kepercayaan dan Dampaknya Pada 

Keputusan Pembelian Pada Website E-Commerce." Jurnal Administrasi Bisnis 

(JAB) 62.1 (2018). 

Mayer, R. C., Davis, J. H., & Schoorman, F. D. (1995). An integrative model of 

organizational trust. Academy of management review, 20(3), 709-734. 

Mustafa, E. i. (2019). Determinants Of E-commerce Customer Satisfaction, Trust, 

And Loyalty In Saudi Arabia. AIAA 3rd Shear Flow Conference, 1993, 78–93. 

https://doi.org/10.2514/6.1993-3261 

Niswah, M. (2015). Pengaruh Motif Rasional dan Motif Emosional Terhadap 

Pengambilan Keputusan Memilih Jasa Perbankan Syariah. Teaching and Teacher 

Education, 12(1), 1–17. 

http://dx.doi.org/10.1080/01443410.2015.1044943%0Ahttp://dx.doi.org/10.101

6/j.sbspro.2010.03.581%0Ahttps://publications.europa.eu/en/publication-detail/-

/publication/2547ebf4-bd21-46e8-88e9-f53c1b3b927f/language-

en%0Ahttp://europa.eu/.%0Ahttp://www.leg.st 

Oliver, R. L. (2010). A Behavioral Perspective on the Consumer Second Edition 

Richard L Oliver. McGraw-Hill, New York. 

PPDikti. 2022. Mahasiswa Aktif Fakultas Ekonomi dan Bisnis. 

https://pddikti.kemdikbud.go.id/data_prodi/NkQyNDRENzgtNDE2Ni00ODk1L

UEzOTktOUZBQjI4OTY0NkM1. diakses: 15 Oktober 2022 

Polites, G. L., Williams, C. K., Karahanna, E., & Seligman, L. (2012). A Theoretical 

Framework for Consumer E-Satisfaction and Site Stickiness: An Evaluation in 

the Context of Online Hotel Reservations. Journal of Organizational Computing 

https://doi.org/10.2514/6.1993-3261
http://dx.doi.org/10.1080/01443410.2015.1044943%0Ahttp:/dx.doi.org/10.1016/j.sbspro.2010.03.581%0Ahttps:/publications.europa.eu/en/publication-detail/-/publication/2547ebf4-bd21-46e8-88e9-f53c1b3b927f/language-en%0Ahttp:/europa.eu/.%0Ahttp:/www.leg.st
http://dx.doi.org/10.1080/01443410.2015.1044943%0Ahttp:/dx.doi.org/10.1016/j.sbspro.2010.03.581%0Ahttps:/publications.europa.eu/en/publication-detail/-/publication/2547ebf4-bd21-46e8-88e9-f53c1b3b927f/language-en%0Ahttp:/europa.eu/.%0Ahttp:/www.leg.st
http://dx.doi.org/10.1080/01443410.2015.1044943%0Ahttp:/dx.doi.org/10.1016/j.sbspro.2010.03.581%0Ahttps:/publications.europa.eu/en/publication-detail/-/publication/2547ebf4-bd21-46e8-88e9-f53c1b3b927f/language-en%0Ahttp:/europa.eu/.%0Ahttp:/www.leg.st
http://dx.doi.org/10.1080/01443410.2015.1044943%0Ahttp:/dx.doi.org/10.1016/j.sbspro.2010.03.581%0Ahttps:/publications.europa.eu/en/publication-detail/-/publication/2547ebf4-bd21-46e8-88e9-f53c1b3b927f/language-en%0Ahttp:/europa.eu/.%0Ahttp:/www.leg.st
https://pddikti.kemdikbud.go.id/data_prodi/NkQyNDRENzgtNDE2Ni00ODk1LUEzOTktOUZBQjI4OTY0NkM1
https://pddikti.kemdikbud.go.id/data_prodi/NkQyNDRENzgtNDE2Ni00ODk1LUEzOTktOUZBQjI4OTY0NkM1


and Electronic Commerce, 22(1), 1–37. 

https://doi.org/10.1080/10919392.2012.642242 

Piarna, Rian. "Pengaruh Kualitas Website Terhadap Kepercayaan Pelanggan dalam 

Menentukan Keputusan Bertransaksi Pada E-commerce." Jurnal Ekonomi dan 

Bisnis Indonesia 1.2 (2016). 

Priambodo, A. D., & Farida, N. (2018). Pengaruh E-Website Quality dan E-Service 

Quality terhadap E-Repurchase Intention melalui E-Trust ( Studi pada 

Konsumen Produk Fashion Lazada Mahasiswa Universitas Diponegoro ) 

Pendahuluan Kajian Teori. IX(Iii), 335–345. 

Ribbink. (2007). Comfort your online customer: quality, trust and loyalty on the 

internet. Journal of Statistical Software, 18(2), 3–6. 

Rintasari, D., & Farida, N. (2018). Pengaruh E-trust dan E-service Quality terhadap 

E-loyalty melalui E-satisfaction. IX(Iv), 539–547. 

Santika, I. W., & Pramudana, K. A. S. (2018). Peran Mediasi E-Satisfaction Pada 

Pengaruh E-Service Quality Terhadap E-Loyalty Situs Online Travel Di Bali. 

INOBIS: Jurnal Inovasi Bisnis Dan Manajemen Indonesia, 1(3), 278–289. 

https://doi.org/10.31842/jurnal-inobis.v1i3.35 

Setiawan, W. (2022, April 20). Ipsos Rilis Survei Terbaru Layanan Pengiriman E-

commerce. Mix Marketing Communication. Diakses melalui 

https://mix.co.id/marcomm/news-trend/ipsos-rilis-survei-terbaru-layanan-

pengiriman-e-commerce/ diakses : 17 Juni 2023. 

Shoorman F, D., Roger C, M., & Davis H, J. (2004). An Integrative Model Of 

Organizational Trust: Past, Present And Future. Journal of Radioanalytical and 

Nuclear Chemistry, 262(1), 287–293. 

https://doi.org/10.1023/B:JRNC.0000040887.00868.02 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung : 

Alfabeta 

Sugiyono. (2018). Metode Penelitian Kuantitatif. Bandung: Alfabeta. 

https://doi.org/10.1080/10919392.2012.642242
https://doi.org/10.31842/jurnal-inobis.v1i3.35
https://mix.co.id/marcomm/news-trend/ipsos-rilis-survei-terbaru-layanan-pengiriman-e-commerce/
https://mix.co.id/marcomm/news-trend/ipsos-rilis-survei-terbaru-layanan-pengiriman-e-commerce/
https://doi.org/10.1023/B:JRNC.0000040887.00868.02


Supriadi, B., & Yusuf, A. (2021). Pengaruh Website Quality dan E–Satisfaction 

Terhadap E-Loyalty Pada Website pssi.org. Journal of Economic, Bussines and 

Accounting (COSTING), 4(2), 635–644. 

https://doi.org/10.31539/costing.v4i2.1720 

Tatang, M. (2017). The Impact Of Website Design Quality , Service Quality , And 

Enjoyment On Repurchase Intention Through Satisfaction And Trust At Zalora. 

6, 1–11. 

We are Social. (2020). Indonesian Digital Report 2020. https://andi.link/hootsuite-

we-are-social-indonesian-digital-report-2020/ Diakses: 28 September 2022 

Wiyono, G. (2011). Merancang Penelitian Bisnis dengan Alat Analisis SPSS 17.0 & 

Smart PLS 2.0. Percetakan STIM YKPM. 

Wolfinbarger, M., & Gilly, M. C. (2003). eTailQ: Dimensionalizing, measuring and 

predicting etail quality. Journal of Retailing, 79(3), 183–198. 

https://doi.org/10.1016/S0022-4359(03)00034-4 

Zeithaml, Valarie A. and Mary Jo Bitner. (2013). Services Marketing : Integrating 

Customer Focus Across The Firm. Sixth Edition. McGraw-Hill. New York 

 

https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2020/
https://andi.link/hootsuite-we-are-social-indonesian-digital-report-2020/
https://doi.org/10.1016/S0022-4359(03)00034-4

