
Daftar Pustaka 

Alshare, F., Aljawarneh, N. M., Alomari, K. A. K., Alomari, Z. S., Albdareen, R., 

Alwagfi, A. A., & Alradaideh, A. T. (2020). Factors influencing cellular device 

purchase decisions in Jordan. Management Science Letters, 10(11), 2501–2506. 

https://doi.org/10.5267/j.msl.2020.3.045 
Altarifi, S., Ibraheem, S., Al-Hawary, S., Emad, M., & Al Sakkal, E. (2015). 

Determinants of E-Shopping and its Effect on Consumer Purchasing Decision in 

Jordan. International Journal of Business and Social Science, 6(1). 

www.ijbssnet.com 

Brata, A. G. (2002). PEMBANGUNAN MANUSIA DAN KINERJA EKONOMI 

REGIONAL DI INDONESIA. Jurnal Ekonomi Pembangunan, 7(2), 113–122. 

Brata, B. H., Husani, S., & Ali, H. (2017). The Influence of Quality Products, Price, 

Promotion, and Location to Product Purchase Decision on Nitchi At PT. Jaya 

Swarasa Agung in Central Jakarta. Saudi Journal of Business and Management 

Studies, 433–445. https://doi.org/10.21276/sjbms 

Chaerudin, S. M., & Syafarudin, A. (2021). The Effect Of Product Quality, Service 

Quality, Price On Product Purchasing Decisions On Consumer Satisfaction. 

Ilomata International Journal of Tax and Accounting, 2(1), 61–70. 

https://doi.org/10.52728/ijtc.v2i1.202 

Christiani, N. (2021). The Effect of Product Quality, Price, and Promotion toward 

Students’ Purchase Decision for Telkomsel Products. Review of Management and 

Entrepreneurship, 5(2), 137–150. https://doi.org/10.37715/rme.v5i2.1803 

Dakhi, P. (2020). PENGARUH KUALITAS PRODUK DAN HARGA TERHADAP 

KEPUTUSAN PEMBELIAN KONSUMEN DENGAN DISTRIBUSI PRODUK 

SEBAGAI VARIABEL INTERVENING (PENELITIAN PADA KONSUMEN 

PT. HOLLY KADOZ NIASINDO TELUKDALAM-NIAS SELATAN). Pareto: 

Jurnal Riset Manajemen Dan Bisnis, 5(2), 1–17. 

Darmawan, M. D. (2018). The effect of price, product quality, promotion, social factor, 

brand image on purchase decision process of loop product on youth segment 

(Case Study of PT Telekomunikasi Selular). International Seminar & Conference 

on Learning Organization ISCLO, 6, 1–16. www.telkomsel.com, 

Dhamayanti, S. K. (2023). Pengaruh Kualitas Pelayanan , Saluran Distribusi dan 

Promosi Terhadap Keputusan Pembelian Logam Mulia Pada PT . Pegadaian Di 

Jakarta. Manajemen Dan Bisnis, 2(1), 87–100. 

Gulliando, D., & Shihab, M. S. (2019). The Effect of Product Quality, Price and 

Promotion on Purchasing Decisions. International Journal of Innovative Science 

and Research Technology, 4(9), 34. https://doi.org/10.30587/innovation.v1i1.1190 

Hernanta, R. F. (2017). Analisis Strategi Distribusi ( Studi Pada Distributor Pt . 

Unilever Indonesia , Tbk Area Kota Batu ) ( Study on Distributor of Pt . Unilever 

Indonesia , Tbk Batu City Area ). Fakultas Ekonomi Dan Bisnis, Universitas 

Brawijaya, 1–18. 

Hustić, I., & Gregurec, I. (2015). The influence of price on customer’s purchase 

decision. Central European Conference on Information and Intelligent Systems, 

1–6. http://www.ceciis.foi.hr/app/public/conferences/1/ceciis2015/papers/754.pdf 



Jahroni, & Putra, A. R. (2022). THE ROLE OF PRODUCT QUALITY, PRICE AND 

PROMOTION TOWARDS TELKOMSEL PREPAID CARD PURCHASE 

DECISIONS. SICO, 3(1), 7–14. 

Jerath, K., Kim, S. H., & Swinney, R. (2017). Product quality in a distribution channel 

with inventory risk. Marketing Science, 36(5), 747–761. 

https://doi.org/10.1287/mksc.2017.1041 

Karray, S. (2015). Cooperative promotions in the distribution channel. Omega (United 

Kingdom), 51, 49–58. https://doi.org/10.1016/j.omega.2014.07.009 

Khan Khayru, R., Darmawan, D., & Munir, M. (2021). Analysis of Product Preference 

of Chitato and Lays Potato Chips. Marginal : Journal of Management, 

Accounting, General Finance and International Economic Issues, 1(1), 10–15. 

https://doi.org/10.55047/marginal.v1i1.7 

Kiran, V., Majumdar, M., & Kishore, K. (2012). Innovation in in-store promotions: 

effects on consumer purchase decision. European Journal of Business and 

Management, 4(9). 

Limpo, L., Rahim, A., & Hamzah, H. (2018). Effect of Product Quality, Price, and 

Promotion to Purchase Decision. International Journal on Advanced Science, 

Education, and Religion, 1(1), 9–22. https://doi.org/10.33648/ijoaser.v1i1.2 

Mappesona, H., Ikhsani, K., & Ali, H. (2020). Customer purchase decision model, 

supply chain management and customer satisfaction: Product quality and 

promotion analysis. International Journal of Supply Chain Management, 9(1), 

592–600. 

Miah, S. J., Ahsan, K., & Msimangira, K. A. B. (2014). An Approach of Purchasing 

Decision Support in Healthcare Supply Chain Management. Operations and 

Supply Chain Management: An International Journal, May 2014, 43–53. 

https://doi.org/10.31387/oscm0140087 

Nazmi, H. (2019). THE EFFECT OF DISTRIBUTION CHANNEL AND SERVICE 

QUALITY ON PURCHASING DECISION AT PT. MULTI ARTHA 

UNIVERSINDO MEDAN. Jurnal Ekonomi Bisnis Manajemen Prima, 1(1), 1–9. 

http://jurnal.unprimdn.ac.id/index.php/JEBIM/article/view/408 

Neha, S., & Manoj, V. (2013). Impact of Sales Promotion Tools on Consumer’s 

Purchase Decision towards White Good (Refrigerator) at Durg and Bhilai Region 

of CG, India. Research Journal of Management Sciences Res. J. Management Sci, 

2(7), 2319–1171. 

Nies, S., Leeflang, P. S. H., Bijmolt, T. H. A., & Natter, M. (2017). Multi-Unit Price 

Promotions and Their Impact on Sales Multi-Unit Price Promotions and Their 

Impact on Sales. In European Journal of Marketing (Vol. 5, Issue 1). 

Pandey, R., Reddy, L. S., Chaudary, V., Widyawati, V. T., Sin, L. G., Bin Mohd 

Ghazali, M. K. A., Kee, D. M. H., Bin Ibrahim, M. F., Bin Ahmad Fadzeil, M. Z., 

& Binti Mohamed, N. A. (2021). Analysis the Effect of Product Quality and Price 

on Purchase Decision (Case Study of Adidas India, Indonesia, and Malaysia). 

International Journal of Accounting & Finance in Asia Pasific, 4(1), 71–85. 

https://doi.org/10.32535/ijafap.v4i1.1034 



Pramudita, A. S., Bisma, M. A., & Guslan, D. (2020). The Distribution Channel 

Preferences in Purchase Decision-Making of Backpacker Hostel Customers. Binus 

Business Review, 11(2), 129–139. https://doi.org/10.21512/bbr.v11i2.6241 

Rahman, H. A., & Sitio, A. (2020). the Effect of Promotion and Product Quality 

Through Purchase Decision on the Customer Satisfaction of Bohemian Project.Id 

Products. International Journal of Engineering Technologies and Management 

Research, 6(1), 55–72. https://doi.org/10.29121/ijetmr.v6.i1.2019.346 

Ridwan, M. (2022). Purchasing Decision Analysis in Modern Retail. AKADEMIK: 

Jurnal Mahasiswa Ekonomi & Bisnis, 2(1), 1–9. 

https://doi.org/10.37481/jmeb.v2i1.243 

Santoso, A., & Sispradana, A. (2021). Analysis toward purchase decision determinant 

factors. Asian Management and Business Review, 1(2), 155–164. 

https://doi.org/10.20885/ambr.vol1.iss2.art7 

Schleicher, M., Cash, S. B., & Freeman, L. M. (2019). Determinants of pet food 

purchasing decisions. Canadian Veterinary Journal, 60(6), 644–650. 

Seyedhosseini, S. M., Mohammadipour, F., & Ashtiani, M. G. (2012). Make or buy 

strategy decision making in supply quality chain. International Journal of 

Industrial Engineering Computations, 3(3), 413–422. 

https://doi.org/10.5267/j.ijiec.2011.12.005 

Singhdong, P., & Setyawan, H. (2017). Analysis of Effect of Product Quality , Product 

Design and Distribution Channel toward Purchase Decision of Soy Milk with 

ABC company. International Journal of Applied Computer Technology and 

Information Systems, 6(2), 34–39. 

Sondakh, M., Tamengkel, L. F., & Punuindoong, A. Y. (2022). Pengaruh Harga 

Terhadap Keputusan Pembelian Kartu Telkomsel pada Mahasiswa di Desa Raanan 

Baru. Productivity, 3(5). 

Wahyuni, S., & Ginting, M. (2017). The Impact of Product Quality, Price and 

Distribution on Purchasing Decision on the Astra Motor Products in Jakarta. 

Arthatama Journal of Business Management and Accounting, 1(1), 18–26. 

Wang, G., Zhang, Q., Li, H., McLellan, B. C., Chen, S., Li, Y., & Tian, Y. (2017). 

Study on the promotion impact of demand response on distributed PV penetration 

by using non-cooperative game theoretical analysis. Applied Energy, 185, 1869–

1878. https://doi.org/10.1016/j.apenergy.2016.01.016 

Xu, X. (2009). Optimal price and product quality decisions in a distribution channel. 

Management Science, 55(8), 1347–1352. https://doi.org/10.1287/mnsc.1090.1023 

Yugantara, P., Sulistya, E., & Nurbaity, A. (2019). Effect of Service Quality of 

Distributors on Loyalty Through Relationship Quality to Retail As Intervening 

Variables (Study on Anlene Retail in the South Medan Region). International 

Journal of Research & Review, 6(8), 139–163. 

Yunitasari, H., & Hendarti, Y. (2021). Pengaruh Kualitas Pelayanan, Kualitas Produk, 

Harga Dan Saluran Distribusi Terhadap Keputusan Pembelian Produk Di Cv. 

Cakra Nusantara Cabang Sragen. Smooting, 19(1), 51–57. 

http://ejournal.unsa.ac.id/index.php/smooting/article/view/650%0Ahttp://ejournal.

unsa.ac.id/index.php/smooting/article/viewFile/650/419 

  


