
 

91 

 

BIBLIOGRAPHY 

A. Books 

A, Andryanto., Nur Mustika, Annisa Nurul Puteri Liranti Rahmelina, Fadil 

Firdian, Muhammad Noor Hasan Siregar Jamaludin, Rismayani Yose 

Indarta, Sitti Arni, et al. Teknologi Metaverse Dan NFT. Makassar: 

Yayasan Kita Menulis, 2022. 

Anderson, Janna, and Rainie Lee. “The Metaverse in 2040.” Pew Research 

Center, 2022. 

Aprial, Benny. “Identifikasi Metaverse Dalam Pembelajaran Penjas.” In 

Universialisme Dunia Metaverse, 157–63. Tulungagung: Akademia 

Pustaka, 2022. www.akademiapustaka.com. 

Atmadja, I Dewa Gede, and I Nyoman Putu Budiartha. Teori-Teori Hukum. 

Setara Press. Malang: Setara Press, 2018. 

Bereskin, Daniel R. Trademark Dilution and Free Riding. Northampton: 

Edward Elgar Publishing, 2023. https://doi.org/10.4337/9781035312405. 

Iskandar, Akbar, Angga Aditya Permana, Safrizal, Andy Rachman, Arief 

Yanto Rukmana, Wirawan Istiono, Alexander Waworuntu, et al. Dunia 

Virtual Masa Depan Di Era Society 5.0. Padang: PT Global Eksekutif 

Teknologi, 2023. 

Jened, Rahmi. Hukum Merek: Trademark Law. Jakarta: Prenadamedia Group, 

2013. 

Mansandi, D, A R Wahid, D I W Oktasari, F Azhari, S Restiana, and Y 

Manihuruk. “The Potential of Metaverse Technology in Augmented 

Reality Features As Marketing Innovation for MSME Products in Riau 

Province.” Prosiding Seminar Nasional BSKJI “Post Pandemic Economy 

Recovery” Samarinda, 2022, 31–39. 

Millot, Valentine. “Trademark Strategies and Innovative Activities.” 

Université de Strasbourg, 2012. 

Modul Kekayaan Intelektual Lanjutan Merek Dan Indikasi Geografis. Jakarta: 

Direktorat Jenderal Kekayaan Intelektual, 2020. 

Muhaimin. Metode Penelitian Hukum. Mataram: Mataram University Press, 

2020. 

Nugroho, Sigit Sapto, Anik Tri Haryani, and Farkhani. Metodologi Riset 

Hukum. Madiun-Surakarta: Oase Pustaka, 2020. 

Rahardjo, Satjipto. Ilmu Hukum. V. Bandung: Citra Aditya Bakti, 2000. 

Rizkia, Nanda Dwi, and Hardi Fardiansyah. Hak Kekayaan Intelektual Suatu 

Pengantar. Bandung: Widina Bhakti Persada Bandung, 2022. 



 

92 

 

Sunggono, Bambang. Metodologi Penelitian Hukum. Jakarta: Raja Grafindo, 

2003. 

Suryahartati, Dwi, and Nelli Herlina. Buku Ajar Hukum Kekayaan Intelektual. 

Jambi: UNJA Publisher, 2022. 

Yulia. Hukum Kekayaan Intelektual. Lhokseumawe: Sefa Bumi Persada, 2021. 

 

B. Journals 

Abbydzar Nur Fauzan, Muhammad, and Enni Soerjati Priowirjanto. 

“Metaverse Dalam Pembuatan Dan Penggunaannya: Kegiatan Metaverse 

Di Bidang Bisnis Online Dan Pengaturannya Di Indonesia.” 

COMSERVA : Jurnal Penelitian Dan Pengabdian Masyarakat 3, No. 1 

(2023): 48–54. https://doi.org/10.59141/comserva.v3i1.739. 

Afif, Muhamad Shafwan, and Heru Sugiyono. “Perlindungan Hukum Bagi 

Pemegang Merek Terkenal Di Indonesia.” Jurnal Usm Law Review 4, No. 

2 (2021): 565–85. 

https://doi.org/http://dx.doi.org/10.26623/julr.v4i2.4097. 

Alexandrova, Elena, and Marina Poddubnaya. “Metaverse in Fashion Industry 

Development: Applications and Challenges.” E3S Web of Conferences 

420 (2023). https://doi.org/10.1051/e3sconf/202342006019. 

Alfarizi, Maolana. “Penerapan Prinsip-Prinsip Perlindungan Hukum Merek 

Terkenal Konvensi Paris Ke Dalam Undang - Undang Nomor 20 Tahun 

2016 Tentang Merek Dan Indikasi Geografis.” Literacy : Jurnal Ilmiah 

Sosial 3, No. 1 (2021): 46–70. 

Alhasan, Khaled, Khawla Alhasan, and Sama’a Al Hashimi. “Roblox in Higher 

Education: Opportunities, Challenges, and Future Directions for 

Multimedia Learning.” International Journal of Emerging Technologies 

in Learning (IJET) 18, No. 19 (2023): 32–46. 

https://doi.org/https://doi.org/10.3991/ijet.v18i19.43133. 

Almarzouqi, Amina, Ahmad Aburayya, and Said A. Salloum. “Prediction of 

User’s Intention to Use Metaverse System in Medical Education: A 

Hybrid SEM-ML Learning Approach.” IEEE Access 10 (2022): 43421–

34. https://doi.org/10.1109/ACCESS.2022.3169285. 

Aloqaily, Moayad, Ouns Bouachir, Fakhri Karray, Ismaeel Al Ridhawi, and 

Abdulmotaleb El Saddik. “Integrating Digital Twin and Advanced 

Intelligent Technologies to Realize the Metaverse.” ArXiv, 2022, 1–7. 

https://doi.org/https://doi.org/10.48550/arXiv.2210.04606. 

Amanda, Via, Natalia Patarru, Adryanus Paridy, and Jerliyen P.Londong. 

“Pengaruh Brand Ambasador Kualitas Produk, Persife Value Terhadap 

Minat Belanja Konsumen Pada Produk Skincare Skintific.” JEMSI 



 

93 

 

(Jurnal Ekonomi, Manajemen, Dan Akuntansi) 10, No. 1 (2024): 562–68. 

https://doi.org/10.35870/jemsi.v10i1.1982.  

Ambarwati, Dewi. “Urgensi Pembaharuan Hukum Di Era‘Metaverse’ Dalam 

Perspektif Hukum Progresif.” DIALEKTIKA: Jurnal Ekonomi Dan Ilmu 

Sosial 7, no. 2 (2022): 151–67. 

https://doi.org/10.36636/dialektika.v7i2.1306. 

Asikin, Uti, Tiza Yaniza, Siti Rohani, Devina Puspita Sari, and Sri 

Widiyastuti. “Intellectual Property Rights in the Use of Blockchain 

Technology From A Contemporary Islamic Legal Perspective.” 

Daengku: Journal of Humanities and Social Sciences Innovation 3, no. 6 

(2023): 981–97. https://doi.org/10.35877/454ri.daengku2148. 

Bushell, C. “The Impact of Metaverse on Branding and Marketing - A Study 

of How Individuals and Celebrities Use Metaverse as a Brand Extension, 

and the Implications for Marketing.” SSRN Electronic Journal, 2022. 

https://doi.org/10.2139/ssrn.4144688. 

Çela, Mirësi. “The Importance of Trademarks and A Review of Empirical 

Studies.” European Journal of Sustainable Development 4, No. 3 (2015): 

125–34. https://doi.org/10.14207/ejsd.2015.v4n3p125. 

Clarissa, Maria Isabel, and Lena Ellitan. “Peran Brand Equity Dan Kepuasan 

Pelanggan Dalam Membangun Brand Loyality.” Jurnal Cendekia Ilmiah 

2, No. 2 (2023): 249–62. 

Collins, Chris. “Looking to the Future: Higher Education in the Metaverse.” 

Educause Review 43, No. 5 (2008): 51–63. 

https://er.educause.edu/articles/2008/9/looking-to-the-future-higher-

education-in-the-metaverse. 

Debora, Jinner Sidauruk, Lesson Sihotang, and Marthin Simangunsong. 

“Ketentuan Hukum Merek Wellknown Mark Dalam Pemberlian Melalui 

Online.” PKM : Pengabdian Kepada Masyarakat 03, No. 01 (2022): 42–

50. https://ejournal.uhn.ac.id/index.php/pengabdian. 

Devi, Sita Nur Ramdhani, and Al Qodar Purwo Sulistyo. “Analisis 

Perlindungan Hukum Terhadap Pemegang Merek Dagang Asing Yang 

Terkenal Dari Pelanggaran Di Indonesia.” Unes Journal of Swara Justisia 

8, No. 2 (2024): 258–75. https://doi.org/10.31933/abavev36. 

Dharma, Dicky Surya. “Regulating the Metaverse: Ensuring Legal Protection 

and Intellectual Property Rights in the Digital Landscape.” Indonesian 

Law Journal 16, No. 2 (2023): 161–84. 

https://doi.org/10.33331/ilj.v16i2.131. 

Dwivedi, Yogesh K., Laurie Hughes, Abdullah M. Baabdullah, Samuel 

Ribeiro-Navarrete, Mihalis Giannakis, Mutaz M. Al-Debei, Denis 

Dennehy, et al. “Metaverse beyond the Hype: Multidisciplinary 



 

94 

 

Perspectives on Emerging Challenges, Opportunities, and Agenda for 

Research, Practice and Policy.” International Journal of Information 

Management 66, no. July (2022): 102542. 

https://doi.org/10.1016/j.ijinfomgt.2022.102542. 

Efendioglu, Ibrahim Halil. “Metaverse Concepts and Marketing.” In Handbook 

of Research on Consumer Behavioral Analytics in Metaverse and the 

Adoption of a Virtual World, 224–52, 2023. https://doi.org/10.4018/978-

1-6684-7029-9.ch011. 

Firmansyah, Wahyu, Dwi Desi Yanti, Nabilla Amelia Pratiwi, and Tata 

Sutabri. “Analisis Peluang Dan Tantangan Pemanfaatan Metaverse 

Sebagai Pemasaran Digital.” Jurnal Penelitian Sistem Informasi 2, No. 1 

(2024): 1–11. https://doi.org/https://doi.org/10.54066/jpsi.v1i4.1409. 

Gould, Patrick, Ryan Tenorio, and Yi Zhang. “Parental Use of Privacy Controls 

in Online Games to Protect Children,” 2021, 1–14. 

Goyal, Shweta. “Trademark Infringement.” Journal of Applicable Law & 

Jurisprudence 1, No. 1 (2020): 1–16. https://calr.in/wp-

content/uploads/2021/06/Role-of-Real-Estate-Regulation-and-

Development-Act-2016-A-Critical-Appraisal.pdf. 

Gultom, Meli Hertati. “Perlindungan Hukum Bagi Pemegang Hak Atas Merek 

Terhadap Perbuatan Pelanggaran Merek.” Jurnal Warta, No. April 

(2018): 1–12. 

Gunawan, Yusuf. “Penyelesaian Sengketa Merek Terdaftar Dan Merek 

Terkenal Dalam Mewujudkan Perlindungan Hukum.” Iblam Law Review 

2, No. 2 (2022): 141–64. https://doi.org/10.52249/ilr.v2i2.80. 

Gurion, Samuel Ben, and Hotmaulina Sihotang. “Tantangan Pemanfaatan 

Metaverse Pada Pendidikan Masa Depan.” Prosiding Seminar 

“Pengembangan Kurikulum Dan Implementasinya Dalam Kurikulum 

Merdeka Belajar Di Era Revolusi Industri 4.0,” 2023, 74–81. 

Han, Jining, Geping Liu, and Yuxin Gao. “Learners in the Metaverse: A 

Systematic Review on the Use of Roblox in Learning.” Education 

Sciences 13, No. 3 (2023). https://doi.org/10.3390/educsci13030296. 

Hasna Desiani, Raisya, Rika Ratna Permata, and Enni Soerjati Priowirjanto. 

“Studi Komparasi Perlindungan Merek Terkenal Dalam Metaverse 

Berdasarkan Hukum Merek Indonesia Dan Amerika Serikat.” 

COMSERVA : Jurnal Penelitian Dan Pengabdian Masyarakat 3, No. 09 

(2024): 3581–95. https://doi.org/10.59141/comserva.v3i09.1141. 

Heryadi, Herdi, Syti Sarah Maesaroh, and Adi Prehanto. “Analisis Model 

Penerimaan Teknologi Metaverse Sebagai Media Pemasaran Industri 

Otomotif.” JIRE (Jurnal Informatika & Rekayasa Elektronika) 7, No. 2 

(2024): 241–50. http://e-journal.stmiklombok.ac.id/index.php/jire. 



 

95 

 

Indarta, Yose, Ambiyar, Agariadne Dwinggo Samala, and Ronal Watrianthos. 

“Metaverse: Tantangan Dan Peluang Dalam Pendidikan.” Jurnal 

Basicedu 6, No. 3 (2022): 3351–5563.  

https://doi.org/https://doi.org/10.31004/basicedu.v6i3.2615. 

Iqbal, Muhammad, and Abraham Campbell. “Metaverse as Tech for Good: 

Current Progress and Emerging Opportunities.” Virtual Worlds 2, No. 4 

(2023): 326–42. https://doi.org/10.3390/virtualworlds2040019. 

Istiawan, Gregorius Guardiola, and Widyasari Widyasari. “Metayoliverse: 

Strategi Untuk Mempromosikan UMKM Melalui Roblox.” Narada : 

Jurnal Desain Dan Seni 10, No. 1 (2023): 109–14. 

https://doi.org/10.22441/narada.2023.v10.i1.009. 

Kasaeian, Mahya, and Hans Rüdiger Kaufmann. “The Impacts of the 

Metaverse on Iranian SMEs’ Brand Identity.” Athens Journal, 2023, 1–

17. 

Kim, Jongwook, and Joseph T. Mahoney. “Property Rights Theory, 

Transaction Costs Theory, and Agency Theory: An Organizational 

Economics Approach to Strategic Management.” Managerial and 

Decision Economics 26, No. 4 (2005): 223–42. 

https://doi.org/10.1002/mde.1218. 

Kou, Yubo, and Xinning Gui. “Harmful Design in the Metaverse and How to 

Mitigate It : A Case Study of User-Generated Virtual Worlds on Roblox.” 

Designing Interactive Systems Conference (DIS ’23), 2023, 175–88. 

https://doi.org/10.1145/3563657.3595960. 

Kraus, Sascha, Dominik K. Kanbach, Peter M. Krysta, Maurice M. Steinhoff, 

and Nino Tomini. “Facebook and The Creation of The Metaverse: Radical 

Business Model Innovation or Incremental Transformation?” 

International Journal of Entrepreneurial Behaviour and Research 28, No. 

9 (2022). https://doi.org/10.1108/IJEBR-12-2021-0984. 

Kumar, Harish. “Virtual Worlds, Real Opportunities: A Review of Marketing 

in the Metaverse.” Acta Psychologica 250 (2024): 1–13. 

https://doi.org/10.1016/j.actpsy.2024.104517. 

Kuru, Kaya. “MetaOmniCity : Toward Immersive Urban Metaverse 

Cyberspaces Using Smart City Digital Twins.” IEEE Access 11, No. 

March (2023): 43844–68. 

https://doi.org/10.1109/ACCESS.2023.3272890. 

Lepistö, Kari, Minna Saunila, and Juhani Ukko. “Enhancing Customer 

Satisfaction, Personnel Satisfaction and Company Reputation with Total 

Quality Management: Combining Traditional and New Views.” 

Benchmarking 31, No. 1 (2024): 75–97. https://doi.org/10.1108/BIJ-12-

2021-0749. 



 

96 

 

Liu, Jiayu. “Metaverse and Brand: A Study of Luxury Brand Digital Marketing 

Strategy - Taking Gucci as An Example.” Proceedings of the 2022 4th 

International Conference on Economic Management and Cultural 

Industry (ICEMCI 2022), 2022, 1907–13. 

https://doi.org/https://doi.org/10.2991/978-94-6463-098-5_214. 

Lobo, Lionita Putri, and Indirani Wauran. “Kedudukan Istimewa Merek 

Terkenal (Asing) Dalam Hukum Merek Indonesia.” Masalah-Masalah 

Hukum 50, No. 1 (2021): 70–83. 

https://doi.org/10.14710/mmh.50.1.2021.70-83. 

Maritha, Desy. “Ekonomi Digital.” Jurnal Transformasi Administrasi 13, No. 

01 (2023): 1–14. https://doi.org/10.56196/jta.v13i01.249. 

Markus Weinberger, and Daniel Gross. “A Comparison of Virtual Worlds 

Based on The Metaverse Maturity Model.” ITU Journal on Future and 

Evolving Technologies 4, No. 4 (2023): 537–48. 

https://doi.org/10.52953/revf5378. 

Maulana, Muhammad Asrul, and Mochamad Tanzil Multazam. “Tanah 

Virtual : Menguraikan Transaksi Properti Berbasis Blockchain Dan 

Implikasi Hukumnya” 2, No. 2 (2023): 1–23. 

Maulana, Muhammad Asrul, and Niken Nurcahyani. “Tinjauan Hukum Hak 

Atas Kekayaan Intelektual Pada Platform Roblox.” Jurnal Analisis 

Hukum 6, No. 1 (2023): 68–84. https://doi.org/10.38043/jah.v6i1.4205. 

Mossoff, Adam. “Trademark As A Property Right.” Kentucky Law Journal 

107, No. 1 (2018): 1–48. 

Nurfauziah Istiqmalia, Medisita, and Iwan Erar Joesoef. “Itikad Baik Dalam 

Pendaftaran Merek: Studi Perlindungan Hukum Pemilik Merek Terkenal 

Di Indonesia.” Jurnal Penegakan Hukum Indonesia 2, No. 3 (2021): 406–

26. https://doi.org/10.51749/jphi.v2i3.10. 

Nyimasmukti, Billa Ratuwibawa, Mustika Setianingrum Wijayanti, and Dewi 

Bella Juniarti. “Hak Kebendaan Dan Keabsahan Perjanjian Kebendaan 

Virtual Land Di Dalam Metaverse Ditinjau Berdasarkan KUHPerdata 

(Virtual Land’s Material Rights and The Legality of The Virtual Land 

Agreement in Metaverse Reviewed Under Indonesian Civil Code).” 

Majalah Hukum Nasional 52, No. 2 (2022): 271–94. 

https://doi.org/10.33331/ mhn.v52i2.176. 

Payal, Ruchi, Nitika Sharma, and Yogesh K. Dwivedi. “Unlocking the Impact 

of Brand Engagement in the Metaverse on Real-World Purchase 

Intentions: Analyzing Pre-Adoption Behavior in a Futuristic Technology 

Platform.” Electronic Commerce Research and Applications 65 (2024): 

1–16. https://doi.org/10.1016/j.elerap.2024.101381. 

Putri Samudra, Kimiko Auguchiro, Tasya Safiranita, and Rika Ratna Permata. 



 

97 

 

“Unauthorized Use of Famous Brands In Virtual Products of The 

Metaverse World In The Perspective of Brand Law And Technology Law 

In Indonesia.” Jurnal Indonesia Sosial Sains 4, No. 03 (2023): 246–60. 

https://doi.org/10.59141/jiss.v4i03.796. 

Rachamawati, Adelia Fitri, and Nur Laily. “Pengaruh Kualitas Produk, Citra 

Merek Dan Kepercayaan Merek Terhadap Keputusan Pembelian (Studi 

Pada Konsumen Uniqlo Di Surabaya).” Jurnal Ilmu Dan Riset 

Manajemen 13, No. 8 (2024): 1–17. 

Rao, Yahui, Sun Jingcheng, Haoyu Jing, Xiao Yating, and Muhammad 

Zaffwan Idris. “Brand Equity And Brand Personality: A Literature 

Review And Future Research Directions.” International Journal of 

Academic Research in Economics and Management Sciences 12, No. 4 

(2023): 375–85. https://doi.org/10.6007/ijarems/v12-i4/20092. 

Resgia, Bunga, Dzikra Delvina N, Jufri Haykal, and Nisrina Najibah. 

“Dinamika Perlindungan Merek Dalam Era Digital.” Jurnal Hukum Dan 

HAM Wara Sains 03, No. 01 (2024): 69–76. 

Roji, Fathur. “Perlindungan Hukum Terhadap Merek Terdaftar Dalam 

Mengatasi Pelanggaran Merek Atas Transaksi Elektronik Perspektif 

Undang-Undang Nomor 20 Tahun 2016.” Jurnal Notarius 2, no. 2 (2023): 

309–19. 

Ruhtiani, Maya, Yuris Tri Naili, and Hesti Ayu Wahyuni. “Perlindungan 

Hukum Terhadap Merek Dagang Di Metaverse Berdasarkan Perspektif 

Hak Kekayaan Intelektual Maya.” Journal of Law, Economics, and 

English 4, No. 2 (2022): 12–23. http://ejournal.uhb.ac.id/index.php/J-

LEE/issue/archive. 

Septarina, Muthia, and Salamiah. “Upaya Perlindungan Hukum Terhadap 

Pelanggaran Merek Terkenal Yang Tidak Terdaftar Di Indonesia 

Berdasarkan Undang-Undang Nomor 20 Tahun 2016 Tentang Merek Dan 

Indikasi Geografis.” Al’Adl XII, No. 1 (2020): 89–100. 

Sopiandi, Ii, and Deffy Susanti. “Menganalisis Informasi Metaverse Pada 

Game Online Roblox Secara Garis Besar.” Jurnal PETISI (Pendidikan 

Teknologi Informasi) 3, No. 1 (2022): 1–4. 

https://doi.org/10.36232/jurnalpetisi.v3i1.2021. 

Sukro, Ahmad Yakub. “Perlindungan Hukum Terhadap Merek Dagang 

Terkenal Atas Tindakan Passing Off Pada Praktek Persaingan Usaha.” 

Syiar Hukum Jurnal Ilmu Hukum 16, No. 1: 91–123. 

https://doi.org/https://doi.org/10.29313/sh.v16i1.5130. 

Sutanto, Wullyatri Dewi Risma, and Kussudyarsana. “The Role of Brand Trust, 

Brand Image, Brand Equity on Repurchase Intention.” Jurnal Ilmiah 

Manajemen Kesatuan 12, No. 1 (2024): 119–28. 

https://doi.org/10.37641/jimkes.v12i1.2395. 



 

98 

 

Tan, Yinliang. “Implications of Blockchain-Powered Marketplace of 

Preowned Virtual Goods.” Production and Operations Management, 

2024, 1–16. https://doi.org/10.1111/poms.13657. 

Ujang Badru Jaman, Galuh Ratna Putri, and Tiara Azzahra Anzani. “Urgensi 

Perlindungan Hukum Terhadap Hak Cipta Karya Digital.” Jurnal 

Rechten : Riset Hukum Dan Hak Asasi Manusia 3, No. 1 (2021): 9–17. 

https://doi.org/10.52005/rechten.v3i1.22. 

Ulimaz, Almira, Darmawanta Sembiring, Archristhea Amahoru, Suwarsito, 

and Edi Ahyani. “Analisis Kesiapan Perguruan Tinggi Di Indonesia 

Dalam Mengadaptasi Potensi Teknologi Metaverse Dan Implikasinya 

Terhadap Pendidikan.” INNOVATIVE: Journal Of Social Science 

Research 4, No. 5 (2024): 8531–39. https://j-

innovative.org/index.php/Innovative%0AAnalisis. 

Vazifehdoost, Hossein, and Seyyed Erfan Alhosseini Hamedani. “The Role of 

Brand Personality in Consumer’s Decision Making: A Review of the 

Literature.” International Journal of Research in IT, Management and 

Engineering 6, No. 4 (2016): 15–29. www.indusedu.org15. 

Vural, Engin. “The Entry of Sports Brands into the Metaverse.” Journal of 

Sports and Science 2, No. 2 (2024): 43–59. 

Wongkitrungrueng, Apiradee, and Lokweetpun Suprawan. “Metaverse Meets 

Branding: Examining Consumer Responses to Immersive Brand 

Experiences.” International Journal of Human-Computer Interaction 40, 

No. 11 (2024): 2905–24. 

https://doi.org/10.1080/10447318.2023.2175162. 

Xynogalas, Vasilis, and M. R. Leiser Mark. “The Metaverse: Searching for 

Compliance with the General Data Protection Regulation.” International 

Data Privacy Law 14, No. 2 (2024): 89–105. 

https://doi.org/10.1093/idpl/ipae004. 

Yuan, Yuan, and Yongzhong Yang. “Embracing the Metaverse: Mechanism 

and Logic of a New Digital Economy.” Metaverse 3, No. 2 (2022). 

https://doi.org/10.54517/met.v3i2.1814. 

Yuliastika, Tivani, Mayasari, and Ana Fitriana Poerana. “Motif Penggunaan 

Game Online Roblox Pada Anak Usia Sekolah.” Jurnal Ilmiah Wahana 

Pendidikan 9, No. 9 (2023): 364–71.  

https://doi.org/https://doi.org/10.5281/zenodo.7953027. 

Zahra, Azrinda Rachmadanty, Rika Ratna Permata, and Tasya Rafianti. 

“Pelindungan Merek Terhadap Dilusi Merek Dalam Ruang Virtual 

Metaverse Berdasarkan Perjanjian Syarat Dan Ketentuan Pengguna Akun 

Metaverse.” Deposisi: Jurnal Publikasi Ilmu Hukum 1, No. 3 (2023): 

250–61. https://doi.org/https://doi.org/10.59581/deposisi.v1i3.1082. 



 

99 

 

Zakariya, Hafid, and Amir Junaidi. “Protection Intellectual Property To Well-

Known Marks In Indonesia” 10, No. 8 (2021). 

Zakarneh, Bilal, Nagaletchimee Annamalai, Enas Khalil Alquqa, Khaled M. 

Mohamed, and Najeh Rajeh Al Salhi. “Virtual Reality and Alternate 

Realities in Neal Stephenson’s ‘Snow Crash.’” World Journal of English 

Language 14, No. 2 (2024): 244–52. 

https://doi.org/10.5430/wjel.v14n2p244. 

Zen Munawar, Iswanto, Dandun Widhiantoro, Novianti Indah Putri, and Rita 

Komalasari. “Keamanan, Data Pribadi Pada Metaverse.” Jurnal 

Teknologi Informasi Komunikasi 9, No. 2 (2022): 134–43. 

https://doi.org/10.38204/tematik.v9i2.1069. 

 

C. Scientific Work 

Gunawan, Yusuf. “Rekonstruksi Norma Hukum Penyelesaian Sengketa Merek 

Terdaftar Dan Merek Terkenal Dalam Mewujudkan Perlindungan 

Hukum.” Universitas Jayabaya, 2022. 

Hardy, Wojciech, Michał Paliński, and Satia Rożynek. “Roblox and the Market 

for Virtual Experiences.” Warsaw, 2022. 

Harms, LTC. “Famous Trademarks.” Tokyo, 2017. 

https://www.wipo.int/edocs/mdocs/mdocs/en/wipo_ipr_tyo_17/wipo_ipr

_tyo_17_t15.pdf. 

Hukumonline. “A Winding Path for Well-Known Marks in Indonesia,” no. 532 

(2017): 1–13. 

Kapustina, Ekaterina. “Trademark Infringement and Secondary Liability for 

Counterfeit Goods with The Special Focus on The Fashion Trade in 

Online Marketplaces.” Palacký University, 2021. 

Lapatoura, Ioanna. “From Hermes v Rothschild to Vegap v Mango: An EU 

Analysis on Fair Metaverse Uses of Digitised IP,” 2024. 

Lesmana, Wahyudi. “Perlindungan Hukum Terhadap Pemegang Hak Atas 

Merek Helm Ink Ditinjau Dari Undang-Undang Nomor 20 Tahun 2016 

Tentang Merek Dan Indikasi Geografis.” Universitas Pattimura, 2019. 

Murjiyanto, R. “Konsep Kepemilikan Hak Atas Merek Di Indonesia (Studi 

Pergeseran Sistem ‘Deklaratif’ Ke Dalam Sistem ‘Konstitutif.’” 

Universitas Islam Indonesia, 2016. 

Rafael, Josep. “Perlindungan Hak Cipta Karya Seni Digital Non-Fungible 

Token Dalam Hukum Kekayaan Intelektual.” Universitas Sriwijaya, 

2023. 

Siagian, Erick Christian Fabrian. “Sistem Klasifikasi Merek Dan 



 

100 

 

Perkembangannya.” Direktorat Jenderal Kekayaan Intelektual, 

https://operadjki.dgip.go.id/uploads/files/lessons71/d256a6fbb8d82a9f63

775a0d50b8647e.pdf. 

Staudt, Marta. “Legal Challenges Related to the Registration of Trademarks 

and Designs Connected with the NFTs and the Metaverse.” Jagiellonian 

University, 2023. 

“WIPO National Seminar on Intellectual Property (The Protection of Well-

Known Trademarks).” Cairo University, 2003. 

 

D. Legislative Regulations 

Joint Recommendation Concerning Provisions on the Protection of Well-

Known Marks. 

Keputusan Menteri Republik Indonesia No. M-03-HC.02.01 Tahun 1991. 

Paris Convention. 

Peraturan Menteri Hukum dan Hak Asasi Manusia Republik Indonesia Nomor 

67 Tahun 2016 tentang Pendaftaran Merek. 

The Agreement on Trade Related Aspects of Intellectual Property Rights. 

Undang-Undang Nomor 12 Tahun 2011 tentang Pembentukan Peraturan 

Perundang-undangan. 

Undang-Undang Nomor 20 Tahun 2016 Tentang Merek dan Indikasi 

Geografis. 

 

E. Website 

Abad, Mario. “Gucci’s Virtual Bag Sold for More on Roblox Than IRL.” 

Paper, 2021. https://www.papermag.com/gucci-bag-roblox#rebelltitem3. 

ALMT Legal. “Metaverse, NFTs, and Intellectual Property Rights: What You 

Need to Know.” Lexology, 2021. 

https://www.lexology.com/library/detail.aspx?g=acde121f-a075-4198-

8b8f-f1f4c6d4952a. 

Ambadar. “Fish Game Dari Roblox Terinspirasi Squid Game, Adakah 

Pelanggaran Di Sini?,” 2021. 

https://ambadar.com/id/insights/copyright/fish-game-dari-roblox-

terinspirasi-squid-game-adakah-pelanggaran-di-sini/. 

App Economy Insights. “Roblox: User-Generated Gaming.” Accessed 

September 24, 2024. https://www.appeconomyinsights.com/p/roblox-

user-generated-gaming. 



 

101 

 

Backlinko Team. “Roblox User and Growth Stats You Need to Know.” 

Backlinko, 2024. https://backlinko.com/roblox-users. 

Bang. “Apa Itu Roblox? Panduan Lengkap Untuk Pemula.” Fantech, 2023. 

https://fantech.id/apa-itu-roblox-panduan-lengkap-untuk-

pemula/?srsltid=AfmBOoqdCmX5a8HLk3OGJy_BjqfrERp0Yln18kq1f

V1D9gZjaEty-uWM. 

Bardono, Setiyo. “Berbagai Brand Hadir Di Ekosistem Metaverse Indonesia.” 

TechnologyIndonesia.id, 2022. 

https://technologyindonesia.id/ict/berbagai-brand-hadir-di-ekosistem-

metaverse-indonesia/. 

Binus. “Mengenal Potensi Riset Perkembangan Metaverse Di Indonesia,” 

2022. https://graduate.binus.ac.id/2022/07/29/mengenal-potensi-riset-

perkembangan-metaverse-di-indonesia/. 

BizTech Academy. “Mengenal Metaverse: Pengertian Dan Konsep Di Balik 

Dunia Virtual Yang Terhubung.” Accessed September 30, 2024. 

https://biztechacademy.id/mengenal-metaverse-pengertian-dan-konsep-

di-balik-dunia-virtual-yang-terhubung/. 

BKTaruna. “Puluhan Ribu UMKM RI Pakai Teknologi Metaverse Dan 

Kecerdasan Buatan,” 2023. https://bktaruna.uma.ac.id/puluhan-ribu-

umkm-ri-pakai-teknologi-metaverse-dan-kecerdasan-buatan/. 

CMS Law-Now. “Trademark Rights in the Digital Age: AI and NFTs,” 2024. 

https://cms-lawnow.com/en/ealerts/2024/09/trademark-rights-in-the-

digital-age-ai-and-nfts. 

Dean, Brian. “Roblox User Stats: How Many People Play Roblox in 2023?” 

Backlinko. Accessed September 26, 2024. https://backlinko.com/roblox-

users. 

Dress to Impress Fandom. “Robux Items,” 2024. https://dti-dress-to-

impress.fandom.com/wiki/Robux_Items. 

Farros, Muhammad. “Keterbatasan Infrastruktur Digital Menjadi Problematika 

Perguruan Tinggi.” Kumparan, 2024. 

https://kumparan.com/muhammadfarros24/keterbatasan-infrastruktur-

digital-menjadi-problematika-perguruan-tinggi-23oO4RuV0os. 

FGvW. “Intellectual Property & the Metaverse: How Do I Protect My Brand 

Identity in the Virtual World?” https://www.fgvw.de/en/news/archive-

2023/intellectual-property-the-metaverse-how-do-i-protect-my-brand-

identity-in-the-virtual-world. 

FXMedia Team. “The Metaverse in Education: Unlocking Immersive Learning 

Experiences.” FXMedia, 2023. https://www.fxmweb.com/insights/the-

metaverse-in-education-unlocking-immersive-learning-

experiences.html#:~:text=Decentraland%2C a blockchain-based 



 

102 

 

virtual,opportunities for interaction and learning. 

Galih. “Kreator Roblox: Menciptakan Dunia Virtual Dan Komunitas Yang 

Interaktif.” Hybrid. Accessed September 26, 2024. 

https://hybrid.co.id/post/kreator-roblox/. 

GEEIQ. “The Brand Guide to Success in Gaming and Virtual Worlds,” 2024. 

https://geeiq.com/brand-guide-to-success-in-gaming/. 

Global Prestasi School. “Apa Itu Roblox?” Accessed September 24, 2024. 

https://globalprestasi.sch.id/id/news-event/apa-itu-roblox/. 

Gucci. “Gucci Gaming on Roblox.” Accessed September 30, 2024. 

https://www.gucci.com/us/en/st/stories/article/gucci-gaming-

roblox?srsltid=AfmBOoq02sjP5-

Hk36VgOqyyS5RBPczOEShlrt_IKsAc08WXM8O6utNI. 

Handayani, Indah. “Ini Alasan Sejumlah Brand Masuk Ke Metaverse.” 

Investor.id, 2022. https://investor.id/market-and-corporate/289629/ini-

alasan-sejumlah-brand-masuk-ke-metaverse. 

Ibrahim, Danial. “Roblox Metaverse: Building the Future of Virtual Worlds.” 

Digital Twin Insider, 2022. 

https://digitaltwininsider.com/2022/11/21/roblox-metaverse/. 

Ilnitskaya, Svetlana. “Brand Protection in the Metaverse: What Brands Need 

to Know.” Corsearch, 2022. https://corsearch.com/content-

library/blog/brand-protection-in-the-metaverse-what-brands-need-to-

know/. 

Ivosights. “9 Langkah Mudah Cegah Isu Negatif Brand Dengan Digital 

Monitoring!,” 2023. https://ivosights.com/read/artikel/digital-

monitoring-9-langkah-mudah-cegah-isu-negatif-brand-dengan? 

Kalaway, Rambu Yetti. “Brand and Product Decisions in Global Marketing,” 

2024. https://www.scribd.com/document/791631802/materi-7. 

Keevey-Kothari, Simon, and Roger Lush. “A Tale of Bags to Riches in the 

Metaverse: Hermes, Its Trade Mark Rights and Infringing NFTs.” 

Carpmaels & Ransford. https://www.carpmaels.com/a-tale-of-bags-to-

riches-in-the-metaverse-hermes-its-trade-mark-rights-and-infringing-

nfts/. 

Muarabagja, Mohammad Hatta. “Roblox Dituding Manipulasi Data Jumlah 

Pengguna Dan Abaikan Keamanan Siber Bagi Anak-Anak.” Tempo, 

2024. https://www.tempo.co/digital/roblox-dituding-manipulasi-data-

jumlah-pengguna-dan-abaikan-keamanan-siber-bagi-anak-anak-

1064094. 

Plisio. “Roblox Metaverse: Dunia Virtual Baru Dengan Segala 

Kemungkinannya.” Accessed September 24, 2024. 



 

103 

 

https://plisio.net/id/blog/roblox-metaverse. 

Power.xyz. “How Can Brands Use The Metaverse?,”  

https://power.xyz/gaming/story/how-brands-use-the-metaverse/. 

Pratama, Alvin. “Melirik Perkembangan Pionir Brand Metaverse Di 

Indonesia.” InfoBrand.id, 2022. https://infobrand.id/melirik-

perkembangan-pionir-brand-metaverse-di-indonesia.phtml. 

Putri. “Tip Cerdas Guna Mengatasi Pelanggaran Merek Dagang Di 

Metaverse.” Integrity, 2023. https://www.integrity-

indonesia.com/id/blog/2023/04/13/tip-cerdas-guna-mengatasi-

pelanggaran-merek-dagang-di-metaverse/. 

Rahma. “4000 Data Pengguna Roblox Dicuri, Awasi Selalu Game Online Si 

Kecil.” Nova, 2023. https://nova.grid.id/read/053845629/4000-data-

pengguna-roblox-dicuri-awasi-selalu-game-online-si-kecil? 

Roblox. “Activating on Roblox: The Virtual Economy,” 

https://brands.roblox.com/resources/activating-on-roblox-the-virtual-

economy. 

Roblox. “Creating and Selling Avatar Items.” 

https://en.help.roblox.com/hc/en-us/articles/203313180-Creating-and-

Selling-Avatar-Items. 

Roblox. “How to Create a Virtual Economy on Roblox,”  

https://brands.roblox.com/resources/how-to-create-a-virtual-economy-

on-roblox. 

Roblox. “Informasi Perusahaan Roblox.” 

https://en.help.roblox.com/hc/id/articles/203313370-Informasi-

Perusahaan-Roblox. 

Roblox. “Roblox Studio.” https://en.help.roblox.com/hc/en-

us/articles/203313860-Roblox-Studio. 

Roblox. “Standar Komunitas Roblox.” 

https://en.help.roblox.com/hc/id/articles/203313410-Standar-Komunitas-

Roblox. 

Roblox. “Terms of Use and Privacy Policy,” https://en.help.roblox.com/hc/en-

us/articles/205358110-Terms-of-Use-and-Privacy-Policy. 

Roblox Creator Hub. “DMCA Guidelines,” 

https://create.roblox.com/docs/production/publishing/dmca-guidelines. 

Roblox Creator Hub. “Intellectual Property,” 

https://create.roblox.com/docs/marketplace/intellectual-property. 

Roblox Help Center. “Roblox Ketentuan Penggunaan.” Accessed September 

30, 2024. https://en.help.roblox.com/hc/id/articles/115004647846-



 

104 

 

Roblox-Ketentuan-Penggunaan. 

Schiavone, Kristina. “Trademark Rights In The Metaverse: Lessons Gleaned 

From The Hermes MetaBirkin Case.” Dinsmore, 2023. 

https://www.dinsmore.com/publications/trademark-rights-in-the-

metaverse-lessons-gleaned-from-the-hermes-metabirkin-case/. 

Setiawati, Lucky. “Perlindungan Merek Terkenal Yang Tidak Terdaftar Di 

Indonesia.” Hukumonline.com, 2019. 

https://www.hukumonline.com/klinik/a/merek-terkenal-yang-tidak-

terdaftar-cl5892/. 

Siagian, Erick Christian Fabrian. “Sistem Klasifikasi Merek Dan 

Perkembangannya.” Direktorat Jenderal Kekayaan Intelektual, 

https://operadjki.dgip.go.id/uploads/files/lessons71/d256a6fbb8d82a9f63

775a0d50b8647e.pdf. 

“Stepping Into Roblox as a Brand.” Exclusible, 2023. 

https://www.exclusible.com/wp-content/uploads/2023/11/Exclusible-

Robloxs-Report-Part-1-Stepping-into-Roblox-as-a-Brand.pdf. 

Stubbs, Mike. “‘Roblox’ Online Viewership Explodes Thanks To ‘Dress To 

Impress’ Craze.” Forbes, 2024. 

https://www.forbes.com/sites/mikestubbs/2024/09/12/roblox-online-

viewership-explodes-thanks-to-dress-to-impress-craze/. 

SWGfL. “Roblox Checklist.” Accessed September 24, 2024. 

https://swgfl.org.uk/assets/documents/roblox-checklist-new.pdf. 

TFR. “Metaverse, Merek, Dan Perdebatan Di Dalamnya,” 2022. 

https://tfr.news/articles/2022/2/25/metaverse-merek-dan-perdebatan-di-

dalamnya? 

WIR Group. “Perusahaan Teknologi Indonesia, WIR Group Perkenalkan 

Prototipe Metaverse Indonesia,” 2022. 

https://wir.group/id/2022/05/02/perusahaan-teknologi-indonesia-wir-

group-memperkenalkan-prototipe-metaverse-indonesia-2/. 

Wulansari, Risti. “Hukumnya Mengiklankan Logo Merek Tanpa Izin.” 

Hukumonline.com, 2021. 

https://www.hukumonline.com/klinik/a/hukumnya-mengiklankan-logo-

merek-tanpa-izin-cl4182/. 

Ykone. “The World of the Metaverse: The New Space of Counterfeiting?” 

https://ykone.com/the-world-of-the-metaverse-the-new-space-of-

counterfeiting-2/. 

Zuri, Afrodet. “Now Runway: Adidas in Web3, Gucci and Vans on Roblox, 

and Nike x RTFKT.” NFT Now, 2023. 

https://nftnow.com/runway/runway-adidas-in-web3-gucci-and-vans-on-

roblox-and-nike-x-rtfkt/. 


