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ABSTRAK 

 
Penelitian ini merupakan hasil penelitian kuantitatif yang bertujuan untuk 

menjawab pertanyaan tentang pengaruh Viral Marketing dan online Customer 

Review terhadap minat beli konsumen marketlace shopee. Metode penelitian yang 

digunakan adalah penelitian kuantitatif dan teknik pengambilan sampel 

menggunakan metode purposive sampling dengan jumlah sampel sebesar 98 

responden. Teknik pengumpulan data dengan menggunakan kuesioner melalui 

bantuan google form yang diolah melalui SPSS versi 27 dan teknik analisis data 

menggunakan regresi linier berganda. Penelitian ini berfokus pada mahasiswa S1 

Fakultas Ekonomi dan Bisnis Universitas Jambi sebagai konsumen muda, dinamis, 

dan melek teknologi, yang sangat sering menggunakan aplikasi e-commerce 

shopee untuk melakukan pembelian macam-macam produk. Sehingga shopee 

menjadi salah satu e-commerce terbesar yang sangat populer di Indonesia.Hasil 

penelitian ini menunjukkan bahwa Viral Marketing shopee berpengaruh positif 

terhadap minat beli. Kemudian online Customer Review shopee berpengaruh 

positif terhadap minat beli. Selanjutnya berdasarkan hasil perhitungan statistik uji 

simultan, menunjukkan bahwa Viral Marketing dan online Customer Review 

shopee berpengaruh secara simultan terhadap minat beli konsumen marketplace 

shopee dikalangan mahasiswa S1 Fakultas Ekonomi dan Bisnis Universitas Jambi. 

Untuk marketplace shopee, disarankan untuk meningkatkan promosi Viral 

Marketing serta mempertahankn online Customer Review di marketplace 

shopee yang sudah populer di kalangan masyarakat. Selain itu, pihak shopee 

juga perlu menciptakan inovasi-inovasi terbaru agar dapat mengkomodasi 

keinginan dan ekspetasi pelanggan, guna menjaga daya saing dan relevansi 

produk dipasar. 
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ABSTRACT 

This research is the result of quantitative research which aims to answer questions 

about the influence of Viral Marketing and online Customer Reviews on the buying 

interest of Shopee marketing consumers. The research method used is quantitative 

research and the sampling technique uses a purposive sampling method with a 

sample size of 98 respondents. The data collection technique uses a questionnaire 

with the help of a Google form which is processed using SPSS version 27 and the 

data analysis technique uses multiple linear regression. This research focuses on 

undergraduate students from the Faculty of Economics and Business, Jambi 

University as young, dynamic and technology-savvy consumers, who very often use 

the Shopee e-commerce application to purchase various products. So Shopee has 

become one of the largest e-commerce which is very popular in Indonesia. The 

results of this research show that Shopee Viral Marketing has a positive effect on 

buying interest. Then online Shopee Customer Reviews have a positive effect on 

buying interest. Furthermore, based on the results of simultaneous test statistical 

calculations, it shows that Shopee's Viral Marketing and Online Customer Reviews 

have a simultaneous influence on Shopee marketplace consumer buying interest 

among undergraduate students at the Faculty of Economics and Business, Jambi 

University. For the Shopee marketplace, it is recommended to increase Viral 

Marketing promotions and maintain online Customer Reviews on the Shopee 

marketplace which is already popular among the public. Apart from that, Shopee 

also needs to create the latest innovations in order to accommodate customer 

desires and expectations, in order to maintain competitiveness and product 

relevance in the market. 
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