DAFTAR PUSTAKA

Abu Hasan, N., Abd Rahim, M., Ahmad, S. H., & Meliza, M. (2022). Digitization
of Business for Small And Medium-Sized Enterprises (SMEs). Environment-
Behaviour Proceedings Journal. https://doi.org/10.21834/ebpj.v7119.3270

Acs, Z. J., Audretsch, D. B., & Strom, R. J. (2009). Entrepreneurship, growth, and
public policy. In Entrepreneurship, Growth, and Public Policy.
https://doi.org/10.1017/CB0O9780511805950

Ahmad, F. A., Iryani, N., & Alham, F. (2023). Analisis Partial Least Squares:
Model Dukungan Pemerintah Dalam Pengembangan UMKM Kerupuk Di
Kota Payakumbuh. Innovative: Journal Of Social Science ..., 3, 1313—1326.
http://j-innovative.org/index.php/Innovative/article/view/4986%0Ahttps://j-
innovative.org/index.php/Innovative/article/download/4986/3512

Ajzen, I. (1991). The theory of planned behavior, Organ. Behav. Hum. Decis.
Process.

Alfian, C., & Sumarni, T. (2020). Analisis Peran Pelaku Usaha Kecil dan
Menengah (UKM) dalam Mensejahterakan Masyarakat di Desa Wonosari

Kecamatan Bengkalis. Bertuah Jurnal Syariah Dan Ekonomi Islam.
https://doi.org/10.56633/jsie.v1i2.166

Annarelli, A., Battistella, C., Nonino, F., Parida, V., & Pessot, E. (2021).
Literature review on digitalization capabilities: Co-citation analysis of
antecedents, conceptualization and consequences. Technological Forecasting
and Social Change, 166(October 2020), 120635.
https://doi.org/10.1016/j.techfore.2021.120635

Asadullah, A., Faik, 1., & Kankanhalli, A. (2018). Digital platforms: A review and
future directions. Proceedings of the 22nd Pacific Asia Conference on
Information Systems - Opportunities and Challenges for the Digitized
Society: Are We Ready?, PACIS 2018.

Astuti, N. C., & Nasution, R. A. (2014). Technology readiness and E-commerce
adoption among entrepreneurs of SMEs in Bandung city, Indonesia. Gadjah

Mada International Journal of Business.
https://doi.org/10.22146/gamaijb.5468

Becker, W., & Schmid, O. (2020). The right digital strategy for your business: an
empirical analysis of the design and implementation of digital strategies in
SMEs and LSEs. Business Research. https://doi.org/10.1007/s40685-020-
00124-y

Boldureanu, G., lonescu, A. M., Bercu, A. M., Bedrule-Grigoruta, M. V., &
Boldureanu, D. (2020). Entrepreneurship education through successful

entrepreneurial models in higher education institutions. Sustainability
(Switzerland). https://doi.org/10.3390/sul12031267

Bouwman, H., Nikou, S., & de Reuver, M. (2019). Digitalization, business

97



models, and SMEs: How do business model innovation practices improve
performance of digitalizing SMEs? Telecommunications Policy.
https://doi.org/10.1016/].telpol.2019.101828

Braune, E., Mahieux, X., & Boncori, A. L. (2016). The Performance of
Independent Active SMEs in French Competitiveness Clusters. Industry and
Innovation. https://doi.org/10.1080/13662716.2016.1145574

Camilleri, M. A. (2019). The SMEs’ technology acceptance of digital media for
stakeholder engagement. Journal of Small Business and Enterprise
Development. https://doi.org/10.1108/JSBED-02-2018-0042

Caniéls, M. C. J., Lenaerts, H. K. L., & Gelderman, C. J. (2015). Explaining the
internet usage of smes: The impact of market orientation, behavioural norms,

motivation and technology acceptance. Internet Research.
https://doi.org/10.1108/IntR-12-2013-0266

Cenamor, J., Parida, V., & Wincent, J. (2019). How entrepreneurial SMEs
compete through digital platforms: The roles of digital platform capability,
network capability and ambidexterity. Journal of Business Research,
100(December 2018), 196-206.
https://doi.org/10.1016/j.jbusres.2019.03.035

Chen, C. L., Lin, Y. C., Chen, W. H., Chao, C. F., & Pandia, H. (2021). Role of
government to enhance digital transformation in small service business.
Sustainability (Switzerland). https://doi.org/10.3390/su13031028

Coluzzi, C., Ferrando, A., & Martinez-Carrascal, C. (2015). Financing obstacles
and growth: an analysis for euro area non-financial firms. European Journal
of Finance. https://doi.org/10.1080/1351847X.2012.664154

Danang Sri Wibowo R. (2021). Mengungkit Daya Saing UMKM di Masa
Pandemi Covid-19 guna Memperkokoh Ketahanan Ekonomi Nasional.
Jurnal Lemhannas RI, 9(4), 125-137. https://doi.org/10.55960/j1ri.v914.420

Desmaryani, S., Soleh, A., [rmanelly, & Wiarta, 1. (2024). Integration of
technology acceptance models and government support to improve digital
literacy. Heliyon, 10(14), e34086.
https://doi.org/10.1016/j.heliyon.2024.e34086

Dethine, B., Enjolras, M., & Monticolo, D. (2020). Digitalization and SMEs’
export management: Impacts on resources and capabilities. Technology

Innovation Management Review.
https://doi.org/10.22215/TIMREVIEW/1344

Fakry Husaenil*, Dety Sukmawati2, E. D. (2024). Pengaruh Sistem Produksi
Dan Jiwa Kewirausahaan Terhadap Keberhasilan Usaha Cuka Kayu ( Wood
Vinegar ). 4(2).

Ganlin, P., Qamruzzaman, M. D., Mehta, A. M., Naqvi, F. N., & Karim, S.
(2021). Innovative finance, technological adaptation and smes sustainability:

The mediating role of government support during covid-19 pandemic.
Sustainability (Switzerland), 13(16). https://doi.org/10.3390/su13169218

98



Gholami, M., & Al Tahoo, L. (2021). Investigating the Influence of
Entrepreneurship on Entrepreneur’s Life. International Journal of Business
Ethics and Governance. https://doi.org/10.51325/ijbeg.v4i2.67

Goerzig, D., & Bauernhansl, T. (2018). Enterprise Architectures for the Digital
Transformation in Small and Medium-sized Enterprises. Procedia CIRP.
https://doi.org/10.1016/j.procir.2017.12.257

Hess, T., Benlian, A., Matt, C., & Wiesbock, F. (2016). Options for formulating a
digital transformation strategy. MIS Quarterly Executive.
https://doi.org/10.4324/9780429286797-7

Indra Surya Permana, Nur Aziz, M. F. A. (2024). MASYARAKAT MANDIRI
DALAM MENYONGSONG ERA SOCIETY. 2(3), 7-10.

Kumar Bhardwaj, A., Garg, A., & Gajpal, Y. (2021). Determinants of Blockchain
Technology Adoption in Supply Chains by Small and Medium Enterprises

(SMEs) in India. Mathematical Problems in Engineering.
https://doi.org/10.1155/2021/5537395

Lampadarios. (2015). CRITICAL SUCCESS FACTORS FOR SMEs AN
EMPIRICAL STUDY IN THE UK CHEMICAL DISTRIBUTION INDUSTRY.
6.

Lassen, A. H., Gertsen, F., & Riis, J. O. (2006). The Nexus of Corporate
Entrepreneurship and Radical Innovation. Creativity and Innovation
Management. https://doi.org/10.1111/j.1467-8691.2006.00406.x

Mahmood, J., Asif, M., Imran, A., Aziz, R., & [-Azam, R. (2011). Determinants
of Business Sucess of Small and Medium Enterprises. International Journal
of Business and Social Science, 2(20), 274-280.
https://papers.ssrn.com/sol3/papers.cfm?abstract 1d=2130356

Maksum, I. R., Sri Rahayu, A. Y., & Kusumawardhani, D. (2020). A social
enterprise approach to empowering micro, small and medium enterprises
(SMEs) in Indonesia. Journal of Open Innovation: Technology, Market, and
Complexity. https://doi.org/10.3390/JOITMC6030050

Mandviwalla, M., & Flanagan, R. (2021). Small business digital transformation in
the context of the pandemic. European Journal of Information Systems,
30(4), 359-375. https://doi.org/10.1080/0960085X.2021.1891004

Medhika, N. G. A. J., Giantari, I. G. A. K., & Yasa, N. N. K. (2018). Peran
Keunggulan Bersaing Dalam Memediasi Orientasi Pasar Dan Orientasi
Kewirausahaan Dengan Kinerja UKM. INOBIS: Jurnal Inovasi Bisnis Dan
Manajemen Indonesia, 1(2), 183—195. https://doi.org/10.31842/jurnal-
inobis.v1i2.29

Najib, M., Rahman, A. A. A., & Fahma, F. (2021). Business survival of small and
medium-sized restaurants through a crisis: The role of government support
and innovation. Sustainability (Switzerland), 13(19).
https://doi.org/10.3390/sul31910535

Nugroho, M. A. (2015). Impact of Government Support and Competitor Pressure

99



on the Readiness of SMEs in Indonesia in Adopting the Information
Technology. Procedia Computer Science.
https://doi.org/10.1016/j.procs.2015.12.110

Paunescu, C., Popescu, M. C., & Duennweber, M. (2018). Factors determining
desirability of entrepreneurship in Romania. Sustainability (Switzerland).
https://doi.org/10.3390/sul0113893

Pawitan, G., Nawangpalupi, C. B., & Widyarini, M. (2017). Understanding the
relationship between entrepreneurial spirit and global competitiveness:
Implications for Indonesia. International Journal of Business and Society.

Pfister, P., & Lehmann, C. (2023). Returns on digitisation in SMEs—a systematic
literature review. Journal of Small Business and Entrepreneurship.

https://doi.org/10.1080/08276331.2021.1980680

Ritz, W., Wolf, M., & McQuitty, S. (2019). Digital marketing adoption and
success for small businesses: The application of the do-it-yourself and
technology acceptance models. Journal of Research in Interactive
Marketing. https://doi.org/10.1108/JRIM-04-2018-0062

Rizki Agam Syahputra, C. W. A. P. O. M. L. (2023). Peningkatan Kemampuan
Branding UMKM Melalui Proses Digitalisasi Bisnis. Pengabdian Kepada
Masyarakat Nusantara (JPkMN), 4(1), 521-527.

Rodrigues, M., Franco, M., Silva, R., & Oliveira, C. (2021). Success factors of
smes: Empirical study guided by dynamic capabilities and resources-based
view. Sustainability (Switzerland). https://doi.org/10.3390/su132112301

Rupeika-Apoga, R., Petrovska, K., & Bule, L. (2022). The Effect of Digital
Orientation and Digital Capability on Digital Transformation of SMEs
during the COVID-19 Pandemic. Journal of Theoretical and Applied
Electronic Commerce Research, 17(2), 669—685.
https://doi.org/10.3390/jtaer17020035

Safar, L., Sopko, J., Bednar, S., & Poklemba, R. (2018). Concept of SME
business model for industry 4.0 environment. TEM Journal.
https://doi.org/10.18421/TEM73-20

Sedyastuti, K., Suwarni, E., Rahadi, D. R., & Handayani, M. A. (2021). Human
Resources Competency at Micro, Small and Medium Enterprises in
Palembang Songket Industry. Proceedings of the 2nd Annual Conference on
Social Science and Humanities (ANCOSH 2020).
https://doi.org/10.2991/assehr.k.210413.057

Song, Y., Escobar, O., Arzubiaga, U., & De Massis, A. (2022). The digital
transformation of a traditional market into an entrepreneurial ecosystem.
Review of Managerial Science. https://doi.org/10.1007/s11846-020-00438-5

Suarmawan, K. A. (2015). Analisis Faktor-Faktor Yang Mempengaruhi
Keberhasilan Usaha Di Desa Bulian. Universitas Pendidikan Ganesha, 5(1),
2.

Sung, C.-Y., Kim, K.-C., & In, S. (2020). Small and medium-sized enterprises

100



policy in Korea from the 1960s to the 2000s and beyond. In Understanding
the Development of Small Business Policy.
https://doi.org/10.4324/9781351020343-5

Utari, D., & Yusrik, M. (2021). PENGARUH JIWA KEWIRAUSAHAAN
TERHADAP KEBERHASILAN USAHA CAFE DI KOTA PALEMBANG.
JEMBATAN (Jurnal Ekonomi, Manajemen, Bisnis, Auditing, Dan
Akuntansi). https://doi.org/10.54077/jembatan.v6il.52

Vial, G. (2021). Understanding digital transformation. Managing Digital
Transformation, 13—66. https://doi.org/10.4324/9781003008637-4

Wahab, N. N. A., Omar, S. N. Z., Zainol, Z., Rosdi, S. A. M., & Habidin, N. F.
(2023). The Effect of Entrepreneur Spirits on the Success of Muslim

Millennial SMEs. WSEAS Transactions on Business and Economics.
https://doi.org/10.37394/23207.2023.20.84

Wang, Y. (2016). What are the biggest obstacles to growth of SMEs in developing

countries? — An empirical evidence from an enterprise survey. Borsa Istanbul
Review. https://doi.org/10.1016/j.bir.2016.06.001

Wang, Z., Lin, S., Chen, Y., Lyulyov, O., & Pimonenko, T. (2023). Digitalization
Effect on Business Performance: Role of Business Model Innovation.
Sustainability (Switzerland). https://doi.org/10.3390/sul5119020

Wheeler, B. C. (2002). NEBIC: A dynamic capabilities theory for assessing net-
enablement. Information Systems Research, 13(2), 125-146.
https://doi.org/10.1287/isre.13.2.125.89

Yusi, S. (2022). The Relationship Between Entrepreneurial Spirits and
Entrepreneurial Value in Improving Business Self-Reliance: A Proposed
Model. Jurnal Riset Bisnis Dan Investasi, 8(1), 1-13.
https://doi.org/10.35313/jrbi.v8i1.3698

101



