DAFTAR PUSTAKA

APJII. (2023). Survei Internet Indonesia 2023 Tahap 1.

Czinkota, M. R., & Ronkainen, I. A. (2019). INTERNATIONAL MARKETING.

Hollensen, S. (2020). Global Marketing, 8th Edition.

Kotler, P., & Keller, K. L. Amstrong, G. (2019). Principles of Marketing. In
Sustainability (Switzerland) (Vol. 11, Issue 1).
http://scioteca.caf.com/bitstream/handle/123456789/1091/RED2017-Eng-
8ene.pdf?sequence=12&isAllowed=y%0Ahttp://dx.doi.org/10.1016/j.regsciu
rbeco.2008.06.005%0Ahttps://www.researchgate.net/publication/305320484
_SISTEM_PEMBETUNGAN_TERPUSAT_STRATEGI_MELESTARI

Lisnawati. (2023). Tantangan UMKM Di Tahun 2024. Isu Sepekan Bidang
Ekkuinbang, Komisi VI DPR RI, 1-2.
https://berkas.dpr.go.id/pusaka/files/isu_sepekan/lsu Sepekan---V-PUSLIT-
November-2023-246.pdf

Melky K. E. Paendong, P. R. R. (2023). Digital Marketing Ecosystem Perspective
of Regional Featured Product in North Sulawesi Province, Indonesia. Open
Journal of Social Sciences, 11.

Prasetyo & Wulandari. (2024). OPTIMALISASI PROSES IMPOR EKSPOR
ROTAN MELALUI DIGITALISASI: KONTRIBUSI TERHADAP EKONOMI
SIRKULAR DAN SDG. 9(12).

Ryan, D., & Jones, C. (2019). Understanding digital marketing: marketing
strategies for engaging the digital generation. In Choice Reviews Online
(Vol. 46, Issue 10). https://doi.org/10.5860/choice.46-5706

Saragih, L. S., Putriku, A. E., Sari, S. D., Laia, Y. N., & Syahputra, Y. (2024).
Pemanfaatan Digital Marketing Sebagai Media Pemasaran Dalam Upaya
Meningkatkan Kontribusi Ekspor UMKM di Era 4.0. Jurnal Strategi Bisnis
Teknologi, 1(3), 63-72.

Syafitri, F., Andayani, P., & Emayanti, E. (2024). Kontribusi Diaspora Indonesia
terhadap Kerja sama Ekonomi, UMKM, Ekspor Impor, dan Foreign Direct
Invesment. WELFARE Jurnal Illmu  Ekonomi, 4(2), 91-105.
https://doi.org/10.37058/wlfr.v4i2.8804

UNCTAD. (2021). Digital economy report 2021- Cross-border data flows and

24



development: for whom the data flow. In United Nations (Issue September).

W. Glynn Mangold, David J. Faulds. (2019). Social media: The new hybrid
element of the promotion mix. 52(4), 357-365.
https://www.sciencedirect.com/science/article/pii/S0007681309000329

W.J, Keegan & Green, M. . (2019). Global Marketing (9th ed.). Pearson
Education. 10(1755), 100-107.

WTO. (2020). Government policies to promote innovation in the digital age.
World Trade Report 2020.

25



