DAFTAR PUSTAKA

Adiwidjaja, A. J. (2020). Pengaruh Brand Image Dan Brand Trust Terhadap Keputusan
Pembelian Sepatu Converse. Agora, 5(2).

Amron, A. (2018). The influence of Brand Image, Brand Trust, product quality, and
price on the consumer's buying decision of MPV cars. European Scientific Journal,
ESJ, 14(13), 228.

Assauri, S., (2020). Manajemen Pemasaran, Jakarta: PT Raja Grafindo Persada.

Blackwell, R. D., Miniard, P. W., & Engel, J. F. (2020). Consumer Behavior. 11th ed.
Cengage Learning.

Candra Hakim Arif Prasetya, Srikandi Kumadji, Edy Yulianto. 2020. “Pengaruh Citra
Merek, Kualitas Produk Terhadap Kepercayaan Serta Keputusan Pembelian”.
(Survei pada Pembeli Sepeda Motor Honda Vario pada PT Sumber Purnama Sakti
di Kabupaten Gresik).

Chen, Y., Wang, Y., & Nevo, S. (2020). Sustainable Development and Consumer
Preference for Eco-Friendly Motorcycles. Journal of Cleaner Production, 256,
120435.

Fandy Tjiptono, Ph.D. 2020. Strategi Pemasaran, Edisi 4, Penerbit Andi, Yogyakarta.

Fristiana, D. A. (2021). Pengaruh Citra Merek dan Harga terhadap Keputusan
Pembelian pada rmai swalayan Peterongan Semarang. Jurnal lImu Administrasi
Bisnis, 3-4.

Ghozali, Imam. (2020). Aplikasi Analisis Multivariate dengan Program IBM SPSS 21.
Semarang: Badan Penerbit UNDIP.

Hapsoro, B. B., & Hafidh, W. A. (2018). The influence of product quality, Brand Image
on purchasing decisions through Brand Trust as a mediating variable. Management
Analysis Journal, 7(4), 528-539.

Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham, R. L. (2020).
Multivariate Data Analysis (8th ed.). Edinburgh Gate, Harlow: Pearson Education
Limited.

Hawkins, D. I., Mothersbaugh, D. L., & Best, R. J. (2020). Consumer Behavior:
Building Marketing Strategy. 13th ed. McGraw-Hill Education.

Hoyer, W. D., Maclnnis, D. J., & Pieters, R. (2018). Consumer Behavior. 7th ed.
Cengage Learning.

Kim, H. J., & Karpova, E. (2018). Consumer Attitudes Toward Fashion Motorcycles
and Their Influence on Purchase Decisions. Journal of Consumer Marketing,
35(4), 402-410.

117



Kim, Y. H., Kim, M. S., & Kim, H. J. (2019). "The effects of Brand Trust and brand
affect on brand performance: Empirical study on consumer evaluations of fashion
brands."” Journal of Fashion Marketing and Management, 23(4), 552-567.

Keller, K. L. (2019). "Conceptualizing, measuring, and managing customer-based
brand equity." Journal of Marketing, 57(1), 1-22.

Kotler, P., & Keller, K. L. (2019). Marketing Management. 15th ed. Pearson
Education.

Kotler, P., & Keller, K. L. (2021). Marketing Management. Pearson Education.

Laroche, M., & Rosenblatt, J. (2019). "The online and offline interactive effects on
consumer decision-making: The case of e-commerce.” Journal of Business
Research, 70, 120-126.

Liu, Y., & Li, X. (2019). "The effects of Electronic Word of Mouth on product sales:
An empirical investigation.” Information & Management, 56(4), 475-486.

Mahliza, F., Nugroho, L., & Putra, Y. M. (2021, February). The Effect of E-WOM ,
Brand Trust, and Brand Ambassador on Purchase Decisions at Tokopedia Online
Shopping Site. In IOP Conference Series: Materials Science and Engineering (Vol.
1071, No. 1, p. 012020). IOP Publishing.

Moleong, Lexy J. (2020). Metodologi Penelitian Kualitatif. Bandung: Remaja
Rosdakarya.

Muslim, M., Mubarok, R. R., & Wijaya, N. H. S. (2020). The effect of Brand Image,
Brand Trust, and reference group on the buying decision of sneakers. International
Journal of Financial, Accounting, and Management, 1(2), 105-118.

Nyadzayo, M. W., & Khajehzadeh, S. (2019). The antecedents of customer loyalty: A
moderated mediation model of Customer Relationship management quality and
Brand Image. Journal of Retailing and Consumer Services, 30, 262—270.

Prasetyadi, Oka Kristian. 2023 Mei 23. Diakses dari
https://www.kompas.id/baca/ekonomi/2023/04/24/honda-kuasai-pasar-penjualan-
sepeda-motor-diprediksi-terus-meningkat

Putri, C. N., & Fauzi, T. H. (2023). The Effect of E-WOM and Brand Image on
Purchasing Decisions of Automotive Products: Mediating Role of Brand Trust.
Jurnal Aplikasi Bisnis dan Manajemen (JABM), 9(3), 843-843.

Rosenberg, L. J., & Czepiel, J. A. (2020). A Marketing Approach to Customer
Retention. Journal of Consumer Marketing, 1(2), 45-51.

Samuel, Hatane. (2021). Perilaku dan Keputusan Pembelian Konsumen Restoran
Melalui Stimulus 50% Discount Di Surabaya. Universitas Kristen Petra Surabaya.

Schiffman, L. G., & Wisenblit, J. (2020). Consumer Behavior. 11th ed. Pearson
Education.

Schiffman, L. G., & Wisenblit, J. (2020). Consumer Behavior. Pearson.

118



Setiadi, J. Nugroho. 2020. Perilaku Konsumen dan Implikasi untuk Strategi dan
Penelitian Pemasaran. Jakarta: Prenada Media.

Soltani, Morteza et al. 2019. The effect of service quality on private Brand Image and
purchase intention in the chain stores of ETKA. Journal World Scientific News 47
(2), 202-216.

Solomon, M. R. (2018). Consumer Behavior: Buying, Having, and Being. Pearson.

Solomon, M. R. (2019). Consumer Behavior: Buying, Having, and Being. 12th ed.
Pearson.

Stefanny, N., Rahmiati, F., & Roni, M. (2022). The role of Brand Image and Brand
Trust in mediating the influence of e-WOM on Purchase Decision (case of video-
on-demand Netflix). IDEAS: Journal of Management & Technology, 2(1), 12-21.

Sari, N. N., Fauzi, A., & Rini, E. S. (2021). The effect of Electronic Word of Mouth (e-
WOM ) and Brand Image on repurchase intention moderated by Brand Trust in the
Garuda Indonesia Airline. International Journal of Research and Review, 8(9), 81-
91.

Sujarweni, V. Wiratna. 2019. ANALISIS LAPORAN KEUANGAN Teori, Aplikasi,
dan Hasil Penelitian. Yogyakarta: PUSTAKA BARU PRESS.

Wijaya, T. (2021). Manajemen Kualitas Jasa. Edisi 1. Indeks. Jakarta.

Wijaya, B. S. (2021). Branderpreneurship: Brand Development-Based
Entrepreneurship. Proceeding International Conference on Business and
Communication (ICBC).

119



